
1

It’s been a turbulent few weeks for retail and with the COVID-19 
pandemic ongoing, there’s no knowing how long this disruption 
will last. With customers panic-buying as countries headed towards 
lock-down, March became the busiest month ever for supermarkets. 
Across Europe retailers have been hit hard with concerned shoppers 
stockpiling goods, from toilet paper to hand sanitiser and dry 
produce. In response, European governments have called for calm to 
cease panic buying over fears of compromised safety in stores and 
vital supplies becoming depleted.

While footfall and average transactions resulted in an abrupt 
increase in sales for grocery retailers, it has at times come at a cost 
to their reputation with thousands of shoppers taking to social 
media to air their shock and frustration at chaotic scenes in stores 
across the continent and aisles of empty shelves.

With many supermarkets struggling to restock every-day essentials 
such as pasta and tinned goods, it’s proving difficult to calm and 
reassure shoppers at a time when people are more reliant on 
supermarkets than ever before. As online deliveries remain booked 
up for weeks and travel restrictions stay in place, local supermarkets 
and critical retailers can continue to expect increased footfall in their 
brick and mortar stores, but with the World Health Organisation 
guidelines and government directives in place on social distancing, 
stores are also having to quickly adapt to these changes to ensure 
compliance. This includes introducing queueing systems and store 
capacity rules to protect shoppers and staff.

In this time of widespread distress, disruption and increased 
consumer demand, it’s important to keep customers calm and 
facilitate seamless, stress-free shopping experiences which can 
easily be achieved through effective in-store signage.
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An important part of maintaining calm is helping shoppers 
to navigate through the store quickly, enabling them to 
find the items they need and get through the checkouts as 
efficiently as possible. This can be a challenge on any busy 
weekend or during peak periods such as school holidays, 
but it has become an even greater challenge under the 
current circumstances.

Furthermore, with government advice changing on a daily 
basis combined with the fluctuation in the availability of 
goods, the ability to quickly adapt in-store signage is key 
to maintaining a calm and safe shopping environment. 
However, many retailers often lack the flexibility to be able 
to quickly update in-store signage. 

There are many ways retailers can use in-store visual 
communications to improve the shopping experience 
during challenging times. For example, in the current 
climate, the use of floor stickers can help retailers 
ensure shoppers observe government social distancing 
rules protecting staff and other customers throughout 
the store, particularly while queuing to pay for their 
goods. Removable window stickers enable retailers 
to communicate changes to store opening times on 
a daily basis. While directional hanging signage can 
help customers navigate the aisles quickly to locate the 
essentials they’re looking for.

Shelf and free-standing signage can communicate sudden 
changes in policy e.g. purchasing limits as well as product 
stock levels as effectively as possible. As items quickly 
disappear from the shelves, customers need to know when 
those essentials will be back in stock. Placing in-demand 
products on end-of-aisle displays can reduce disruption in-
store, helping customers to get in and out faster with less 
chance of physical human contact. Being able to quickly 
print signage for those end-of-aisle displays will help 
retailers facilitate this while also enabling them to change 
displays around quickly if and when demand shifts from 
one product to another.

Visual communications can also be used to help cross-sell 
products. With many retailers struggling to restock after 
the recent wave of panic buying, there is an opportunity 
to direct customers’ attention towards alternative product 
lines where the brands that are usually favoured are in 
short supply. Directing customers towards them will help 
retailers avoid dead stock while also helping customers 
to find products they need, even if they’re not the brands 
they’re usually loyal to. 

In-store 
signage is key 
to maintaining 
a calm and 
safe shopping 
environment.
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Flexibility is key, yet retailers commonly rely on in-store 
signage dispatched from head office or the service of an 
external print supplier. This can mean long lead times 
creating a delay in how quickly each store can place vital 
and relevant communications on the shop floor.

Being able to react quickly to sudden changes in demand 
means retailers need instant access to resources that 
enable a diverse range of signage and communications to 
be printed quickly and easily in-store.

This highlights the role compact, media flexible printers 
can play in facilitating retailers to print a comprehensive 
range of signage in-store and on-demand, enabling them  
to adapt to changing demands and government  
direction instantly.

Colour printers like OKI’s award winning retail-ready C800 
Series are small enough for placement in retail store back 
offices, yet versatile enough to print on a wide variety of 
formats. This includes small pre-cut media such as stickers 
and shelf labels, to expansive 1.3m long double-sided 
directional hanging banners, as well as shelf signage and 
wobblers alerting shoppers of stock availability and policy 
updates such as purchasing limitations.

The C800 Series also supports printing on waterproof 
media, including floor stickers, allowing retailers to help 
customers adhere to social distancing regulations, by 
placing stickers with the appropriate gap between them, 
safeguarding the wellbeing of both customers and staff.

Ease of use is also vital at a time when retailers are facing 
disruption in the workforce with some of the existing 
workforce self-isolating and temporary workers joining  
the ranks.

To remain agile in the face 
of unexpected challenges, 
retailers need the ability 
to roll out high impact 
and informative visual 
communications quickly and 
in professional quality.

OKI’s award winning retail-ready C800 Series is small enough 
for placement in retail store back offices, yet versatile enough 
to print on a wide variety of formats.

ADAPTING IN-STORE  
SIGNAGE TO HELP 
NAVIGATE SHOPPERS 
THROUGH A CRISIS 
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In turbulent times when unexpected events occur such as 
Covid-19, retailers are often the unsung heroes that are 
put under pressure by customers and the government to 
provide support to the nation. Furthermore, customers can 
quickly become overwhelmed, disoriented and frustrated.

As governments start to ease country lock-downs and 
more stores start to reopen, it’s certain a level of control 
including social distancing will remain in place for several 
weeks, potentially months as the pandemic eases.

The ability for retailers to communicate clearly to customers 
and maintain those controls through signage printed on 
demand and in a professional quality, will allow retailers to 
ensure their store remains a safe and peaceful environment 
for shoppers.

USING PRINT FOR 
SHOPPER SAFETY  
AND POSITIVITY

When the world starts to 
return to a form of normality 
post COVID-19, how retailers 
handled the crisis in-store 
and communicated with 
customers may well influence 
where consumers choose to 
do their weekly shop. 


